
Indicate quantities. Prices include First Class postage.

Outreach/Educational Materials

A.____-English ____-Spanish Alternative Resources
Directory.* Created for San Diego area: brochure list-
ing non-military job training and youth employment
programs; some student aid information (for Califor-
nia). (5/99) 50¢.

B.____-English ____-Spanish The Military’s Not Just a
Job...It’s Eight Years of Your Life.* Brochure detailing
problems with military careers and enlistment; ques-
tions to ask a recruiter; civilian job hunting tips.
(Eng.-4/09, Span.-4/09) 70¢.

C.____ Careers in Peacemaking and Social Change.*
Brochure discussing how to make a career choice that
is compatible with both income needs and ethical val-
ues (major revision 1/04). 70¢.

D.____ On Conscientious Objection & Guidance Re-
sponsibilities/Student Questionnaire.* Sheet ex-
plaining conscientious objection and reasons why
school guidance offices should provide students with
C.O. information; questionnaire to help students ex-
plore whether their beliefs might conflict with enlisting
or being drafted. (8/04) 50¢.

E.____ Adventures Working for Peace & Social Jus-
tice.* List of sample projects offering youths opportu-
nities to travel, do challenging work, help people in
need and work for change; national and international.
Living allowances and benefits vary. (7/97) 50¢.

F.____ Examples of Careers in Peacemaking and
Community Activism.* Sample list of careers for

young people to consider; suggests how the jobs can
be used to work for peace and social justice and notes
some skills and training needed for each career. Span-
ish/English. (8/06) 50¢.

G.____ So You Want to Be a Man.* Speaks to those
who think the military is the best way to prove one’s
manhood. Spanish/English, half-page flyer. (7/04) 40¢.

H.____ Aviso a Los Padres de Familia.* Brochure ad-
dressing topics that may concern Spanish-speaking par-
ents whose son or daughter is considering military
enlistment. Provides information on the money for edu-
cation myth, health issues, the treatment of women,
citizenship, and the Delayed Entry Program. (10/05)
70¢.

I.____ COMO SALIR DEL DELAYED ENTRY PROGRAM
(DEP) [PROGRAMA DE ENTRADA POSTERGADA] Te
enrolaste en las fuerzas armadas. Ahora has
cambiado de opinión.* Instructions in Spanish on how
to get out of the Delayed Entry Program; includes sample
letter to recruiting commander. Based on English version
from CCCO (see www.objector.org). (8/04) 50¢.

J.____ Act to Protect Your Privacy From Military Re-
cruiters.* Half-page flyer explaining how to opt out
when high schools release student names, addresses
and phone numbers to recruiters. Includes form letter
that can be used to withhold information from recruit-
ers. Spanish/English. (3/4/03). 50¢.

K.____ Poster: You Don’t Have to Join the Military in
Order to . . . Sample of poster designed for San Diego
area high school career centers, counseling offices,
etc., with tear-off coupons. (‘95) $1.00.

Sample Outreach/Educational Tools from
Project YANO

• Some of these materials were designed for local use in San Diego County; however,
most are adaptable for use in other places as well. The educational brochures are
written for high school-age youths.

• Since these materials were created primarily for our local use and are expensive to
ship in large numbers, we do not provide them in bulk quantity (see next note).

• Upon request, we can provide camera-ready masters for one-color duplication of
some of the educational literature (items B-H) with your local contact informa-
tion substituted. Or, you can modify them yourself to meet your local needs;
but if you do so, please mention Project YANO as the original source and send
us a copy. *Indicates item can be sent electronically as a PDF document (re-
quires Acrobat reader software to view and print).
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L.____ Thinking of Joining the Military to Gain Citi-
zenship?* What non-citizens and their families should
know before considering enlistment. Spanish/English.
(7/06) 50¢.

M.____ Actions Students Can Take to Counter Mili-
tary Recruiting in Schools and the Community.* Ac-
tivity suggestions for high school students, plus
contacts for resources. (7/06) 50¢.

School Access

N.____ San Diego CARD v. Governing Board of the
Grossmont Union High School District.* 1986 deci-
sion by the Federal Court of Appeals for the 9th Circuit
(Western U.S.), holding that the subject of military
service is not an economic issue, but is “primarily po-
litical.” Schools cannot exclude opposing viewpoints if
a forum on military service has been created for pro-
ponents of the military (i.e., military recruiters or the
Selective Service System). Useful for convincing
schools to grant equal access to groups presenting al-
ternative views. 16 pages. $3.50.

O.____ Using Equal Access to Counter Militarism in
High Schools.* Report on Project YANO’s efforts to
gain access to schools in San Diego County from 1984
to 1995. Discusses outreach strategies, legal basis for
equal access, lessons learned by activists. Key corre-
spondence with school districts is included in appen-
dix. Very useful for getting a school outreach program
started. (Significantly revised 7/06) 48 pages. $6.50.

P.____ Options for Controlling Military Recruiter Ac-
cess to Secondary Schools and Students.* Memo on
the recruiter access law passed with the No Child Left
Behind Act. Discusses school policies that can help
limit recruiter access to student lists, etc. (1/03) 50¢.

JROTC

Q.____ Some Objections to JROTC. Summary of some
arguments against JROTC. Includes sample excerpts
from Navy, Army & Air Force JROTC textbooks. 50¢.

R.____ JROTC and the San Diego Unified School Dis-
trict. Fact sheet with general background and
anti-JROTC arguments prepared for local San Diego
use. (2/95) 50¢.

S.____ San Diego Unified School District Review of
Air Force JROTC Curriculum Materials. Report from
official review committee which found textbooks to be
inaccurate, distorted, insensitive to women, etc.
(1994) 70¢.

T.____ Is JROTC More Expensive for Local Schools?*
Uses personnel budget from one school to illustrate
how JROTC can cost more than other educational pro-
grams. (1/96) 50¢.

U.____ You Expected Union Solidarity?—Not from
JROTC Teachers! During a successful 1996 teachers

strike in San Diego, every JROTC instructor crossed
teacher picket lines, despite the fact that they belonged
to and enjoyed benefits from the teacher union. Flier is
directed to other teachers and includes sample text-
book quotes and arguments about why teachers should
be concerned about the JROTC program. (1996) 50¢.

V.____ Why Are Students Being Taught to Shoot
Weapons in San Diego High Schools? Outreach flier
used for campaign by Education Not Arms Coaltion,
San Diego. 50¢

W.____ Resolution approved by school board to re-
move JROTC firing ranges, San Diego. 50¢

Miscellaneous

X.____ Project YANO organizational flyer. Basic infor-
mation: purpose/goals, activities, etc. Single copy free.

Y.____ Project YANO News Update. Summary of re-
cent Project YANO activities. Single copy free.

Z.____ Foundations List.* Contact information for
possible sources of foundation support for coun-
ter-recruitment work. Researched by Project YANO;
periodically updated. 50¢.
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